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• Provide easy access to the full range of 
government programs and services 
 

• Decrease time and effort wasted navigating the 
federal bureaucracy 
 

• Streamline and coordinate federal program 
assistance 
 

• Better leverage resources and assets 
 

• Enhance customer-oriented service 

The Challenge 
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Too Many Silos Facing Business 
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Presidential Announcement 
January 13, 2012 
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Vision for Solution 
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Long-term Strategy; 
United Yet Unique 

BUSA 

USDA 

USTDA 

 

http://www.treasury.gov/Pages/default.aspx�
http://www.usda.gov/�
http://www.va.gov/�
https://exim.gov/�
http://www.gsa.gov/�
http://www.opic.gov/�
http://www.sba.gov/�
http://www.ustda.gov/�


Initial Features 
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• Resource Finder – Connecting to programs and services 
• Search – Searching across structured data sets 
• Communities – Blogs + discussions integrated from business facing govt. 
• Notifications – Receiving updates when new content is available 
• No Wrong Door – Contact centers connect people directly to assistance 
• Widget/button – Passing/catapulting visitors from one to another 
• Data.gov Community – Aggregating the data 
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Launch! 
February 17, 2012 

THE WHITE HOUSE 
Office of the Press Secretary 
FOR IMMEDIATE RELEASE 
February 17, 2012 
  
President Obama Takes Actions to Promote American 
Manufacturing and Increase U.S. Exports at Boeing 
  
Today, the President will visit the Boeing assembly facility in 
Everett, Washington, to announce new steps aimed at 
promoting American manufacturing and increasing U.S. 
exports… 
 
 

 
The Launch of BusinessUSA: Today, the Administration will officially launch BusinessUSA (http://business.usa.gov), a 
virtual one stop shop that makes it easier for America’s businesses to access the services and information they need to 
help them grow, hire and export. To strengthen America’s competitiveness in the global economy, the President 
believes businesses need to be equipped with the best tools and information available to support innovation and job 
growth in the 21st century. That’s why he directed his Administration to create BusinessUSA as the front door to all the 
government has to offer. BusinessUSA implements a “no wrong door” policy for small businesses and exporters by 
using technology to quickly connect businesses to the services and information relevant to them, regardless of where 
the information is located or which agency’s website, call center, or office they go to for help. To ensure that it is 
oriented towards the needs of the customer, BusinessUSA has been developed with the active feedback of U.S. 
businesses. 
 

http://www.whitehouse.gov/blog/2012/02/18/weekly-address-continuing-strengthen-american-manufacturing�
http://business.usa.gov/�


Initial Results 

• Individual subscribers 
• Requesting additional 

information and updates 
from BusinessUSA 
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Unique Subscribers 

YTD 4,679 

Visitor  Usage 

 

• Approx. 900 individuals per day (average) 
• Spending 8 minutes (average) on site 
• Over 17K new visitors since release 
      February 17 – 27, 2012 

 



Next Steps 

• Engaging business feedback to ensure site design and 
functionality meet user needs 

 
• New interagency marketing/outreach campaign will 

help drive traffic to the website 
 
• Broaden and solidify community of federal, state and 

local enterprise assistance providers 
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Create the Network 

Let’s Push for More 



Support the Initiative 
• Provide feedback so that we can improve the website: 
 Beta site - http://business.usa.gov/ 
 Feedback - bizusa-feedback@gsa.gov   
 

• Cross-promote BusinessUSA: 
 Consider featuring at business events 
 Include the widget or button on your website 
 Share in newsletters, blogs, tweets, publications, etc. 
 Provide new resources (programs, data, tools, events) 
 Share your success stories 
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http://business.usa.gov/�
mailto:bizusa-feedback@gsa.gov�


Questions 14 

Thank You 

Dennis Alvord 
(202) 482-3846 

dalvord@doc.gov 
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